ENAVEK 2014-2020

ENIXEIPHZIAKO NPOMrPAMMA
ANTAMFQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

, Epyaneiobnkn
| AVTQYWVIOTIKOTNTAS

[NA MIKPEZ & MNMOAY MIKPEZ ENIXEIPHZEIZ

H emixeipnon F.I.MIL.S (®IMIX) ZYZTHMATA ZYPTAPIQN - ANQNYMOZ BIOMHXANIKH & EMMOPIKH ETAIPEIA

nou edpelel OTNV nepipepela  Oegooalovikng evraxbnke ortn Jdpdon <«EpyaAsiodnikn AvTaywvioTiIKOTNTAG»
npournoAoyiopoU 400 ekar. Eupw. H dpdon oTtoxeuel oTn BEATIWON TNG AVTAYWVIOTIKOTNTAC TWV HIKPWV KAl NOAU
HIKPWV EMIXEIPAOEWV, €MeVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUG, TNV UIOBETNON CUCTNMATWY TUMOMNOINONG
& nioTonoinong, kabwg kal o€ branding kal wyneiakn npoBoAn.

O ouvoAIKOG npolUnoAoyiopoc TnG enévduonc eivalr 200.000,00 € sk Twv onoiwv n Onuooia dandavn aveépxeral o€
117.684,85 € kai ocuyxpnuartodoTeitar and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiakns Avantuénc Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDI0 NOU EYKPIONKE NPog XpnHAaTodoTnon kail uAonoisgital, nepiAagpavel enevoUOEIG

OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAiopog

v MioTonoinon MpoidvTwyv — Ynnpeoiwv — Aladikaoiwv
v Zuokeuaoia - ETikéTa - Branding

v Wnoiakn MpofoAn

v MeTa@opika peoa

v MIoBoAoyIkO kKOOTOG epyalopevmwy (VEO Npoowmniko)

ME£o® TNG CUHHETOXNG OTN ApAon, N eEnIXEipnon NETUXE:

v BeATiwoN TNG avTaywvioTIKOTNTAG TNG

v au&non Tng kepdogopiag TNG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTAON TNG Ayopdc WE Tn NpoobnKn VEWV NPoiovTwv & UnNnpecinv
v  €Eao@AAion uWnAOTEPNC NOIOTNTAC NPOIOVTA & UMNPETIEC

v/ au&non TnC napaywyikotntac & BeATiwon AsIToupyikwy d1adikaoiwv
v/ gvioxuon TngG eNIXEIPNUATIKOTNTAG

v dnuioupyia / diaTrApnon noioTIKwV BECEWV €pyaaiac

Me Tn oupBoAn Tou EMAVEK evioxUBnke n €nixeipnon ano®&Epovtac opeAN OTNV AVTAYwWVIOTIKOTNTA TNG XWPAG Kabwg

KAl TNV TOMIKN OIKOVOoWia.
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H enixeipnon cUPPETEXEl oth dpaon
yia tnv-unootnpi§n tns Aiedvous
MpoBoAns twv MME pe E€Ewotpepn
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NPOrPAMMA ETHPIZHE ENIXEIPHEENN
NEPIMEPEIA KENTPIKHE MAKEAONIAL

eviaxuan atay npakn

ENIZXYZH MIKPQN KAI MOAY MIKPQN ENIXEIPHZEQN MOY
EMNAHIHZAN ANO TON COVID-19 2THN KENTPIKH MAKEAONIA

H enmixeipnon FIMIS ZYSTHMATA ZYPTAPIQN ABEE nou €dpelel otnv Mepipépeia KevTpikng
Makedoviag, evrayxbnke ortn Apdon <«Evioxuon MIKp®OV Kal MOAU HIKPQOV  EMNIXEIPHOEWY MOU
enAnynoav ano Tov Covid-19 otnv KevTpikn Makedovia» ouvoAikoU npoUnoloyiopol 200 ek.
EUPW.

H Apdon OTOXeUEl OTNV NAPOXN EViOXUong TV MOAU MIKP®V Kal uled)v snlxslpﬁoswv ™G
Mepipepeiag KEVTler]q Makséovmc HE TN uopq)n NG HN £|‘|IOTp£rlTsac €NIXOPNYNONG yia Tn
diao@aAion enapkolg pEUCTOTNTAG YIA TNV AVTIHET®MION TWV ENINTOCEWV TG navdnuiag Covid-19.

O OuvoAIKOG mpounoAoyiopog (100% Anudoia Aanavn) Tng enévduong eivar 50.000€, «ai
ouyxpnpaTodoTeital and To Eupwnaikd Tapeio Mepipepeiakng AvanTtugng (ETMA) Tng Eupwnaikng
‘Evwong (EE) kar EBvikoUg Mopoug oto mnAaigio Tou EnixeipnoiakoU Mpoypdupatog «KevTpikn
Makedovia» 2014-2020.

MEPIQEPEIA KENTPIKHZ MAKEAONIAZ g EZ"A

EIAIKH YMHPEZIA AIAXEIPIZHS =m 2014-2020
E.N. Nepudépetag Kevrpkig Makedoviag

Eupwnaikn Evwon
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Mepubeperaric AVATTvEng
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